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Factors influencing consumer confidence in the products offered in the

electronic auction through the websites

Abstract:

The present study aims at identifying the factors influencing consumer
confidence in the products offered for sale via electronic auction through the use of
websites, as well as the factors influencing the public confidence of sellers who offer
their products for sale through electronic auction on websites through knowledge
Degree of doubt in the product and the seller alike.

The study also seeks to develop a concept to distinguish between the doubt in
the seller and doubt in the product and determine the relationship between them and
study their relative effects on the degree of success in the auction market through
electronic websites.

The study aims to expand future information systems research on how online
vendors can better describe their products via IT-assisted websites, and can also help
online buyers overcome their search for information and processing costs by helping
decision-making tools.

The researcher used the field survey methodology, which contributes to the
quantitative and qualitative analysis of the results of the field study conducted by the
researcher, as well as the researcher's reliance on the survey newspaper, which was
sent by e-mail to the respondents. A sample of (100) The questionnaire was sent by e-
mail to two bidders at each auction of 100, which were the highest bidder in those
auctions to become the number of field survey items (200) respondents , And the
researcher came out with a number of conclusions and recommendations.
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DC, 2002,p.50.

® _ "Reputation in an Internet Auction Market’, McDonald, C.G. & Slawson, V.C. Economic Inquiry,
40,4, 2002y, 633-650.

® _ "Doing Their Bidding: An Empirical Examination of Factors that Affect a Buyer's Utility in Internet
Auctions', Kauffman, R J. & Wood, C.A. Information Technology & Management (Special Issue on
Online Auctions), 7,2, 2006y, 171-190.

- ¢


http://www.ebay.com/

Conll egall YN
roudl ASCin Y
v @) sl 3 oSl ll e 28 3 33 bl e e call o] ) Bl sdn e
o ) 3 el 38 3 3SR Julsall e Slab g SOV Il 3 g SOV S e ) e
Sy gl 3 lall donys Bme SV n llng B3RSV @SIH 3 3RSV S e mell (Bloniia D5 pm
sl A e
0 L[ 0 [ B [ PRCE WS Blo Sy dks
e e A Slmall B oy oSl e A B 8351 Jalgall ) b
(S9N 5l e
8 Ty Sl B (3 e gy laglall BUE pus alSia ] iell (B bl pogie st
il S35 roy e WU 55 sy SN IV e il S35 Loy AISCs] 1S B2 LY
(2 Bl
gl Bagg L e LY
bl g oy 3 U B s LY
e aasd grall s 3 A LYY ST g
5350 I3 Szl ol jlaad oy I wiiy B8 L gl Aol Slighs o ol il IS o

DAl sapm b Slmnl Raisis Jlanl mogy i

S5k Sy SUI OST13) Ly caailiamy (giiull jpatll il ) @) B i) pogin sty
ol o Oshalary prsll caas OB 9SOV Bl Apedtl dnndall Ty iyl Sladaal) Y Tjles!
gt o Blill Blea) S o iy doly Bl ABle sy pae Jb 3 ol ) sus
o5 B et O OF Slolll cndfy P fanndl 3 805l elly anlan IVt e gl B35 v (SREU
ol Loy g J1 3N (86N G Bl o g 1 U1 W) 33541 15 Slmally 25U Ll U
i 9 7SIV Ol bl e iy bl g 3l e dsle
c o) doal LG

iz b b 34 SN sl o il s sl Jo o I A 280 s S
o G Lol 52l (3 BLISGYy iVl 80 e 83lina ) e dseell (S DU o gl sl i

" _ "Building Effective Online Marketplaces with Institution-Based Trust’, Pavlou, P.A. & Gefen, D.

Information Systems Research, 15,1, 2004y, 35-53.
*> _ "The Market for Lemons: Quality Uncertainty & the Market Mechanism", Akerlof, G. Quarterly Journal
of Economics, 84,3, (1970, 488-500.



S o B Bl (3 255 SV Sl e Ledusl & U1y o) e Bl e Sliab ¢ prilly
g AV I Slor (3 Cnmzally Gobians W (593 Al 0ds o ity i 2SOV Blan Y1 3 (sl
LY B e oS puidlly jokadl b 3 cansl )
‘e Blual (W
U Ola) 3ad U el eda 3 Ex U ay
257N S s 3 l) Bgall il (3 Shnll jsem 18 e B350 Llsall 23 )
Al WAL dl)3g Legry 81 dpidy gl (3 Sladly SUI (3 Sl Gn eil) psgie moy LY
A FSIV) W5kl 39 BV S Ggr (3 ol
o geadly Aalad) Cgllly eVl Oglnll o lad) amys (3 5550 62V olall amy duls LY
DL Caled) @ alzacl) 23 )l Olnall Olas dul)s D o Ellbg iy idly 359l ULl
LoV eBay b sigs ne 25Uy
gyl Sladall plal (3 Layasg 2592 SIV) lslil sk padly canill plassanl Bab Je Cadl g
(V) s Sal) B e i 7SIV Bl s g iSOV sl Cogerg it ol e Bl Lo
(ol g
25 39SV S (3 mll g bl el 2B Bmyng UL il A s w AbL)) BV Ay L)
A 2SIV 15
Sl e oSV L alnd v e ey mall el A8 2 op Ably) BMe deg LY
A 7SIV
S ne @RSV S s on ae el UL il A8 ds o BB B ey LY
A S0
bl A8 235 259UV Il e ) Ciog e &bl BV g
UL A g 2y SV Bl e ) oy o AL BV dxg Lo
bl AR s 2 OBILLY) Baled (p AbL) BV dg T

' _. Counters peculation, Auctions, & Competitive Sealed Tenders, Vickrey, W, Journal of Finance, 16,1,
(1961,, 8-37.



LY Ol sl

2000y Patrick Bajari iy e

ety (M mdl e Eom Ul a5 g i SINY S mBlge es Bdasall ) (LT Jo

sde 33b) O Ll o il Bde 1 Auhlll clogy (g (V0 v) Rl o il cslaiial §jlezud
als ) SASLAL 385 Oly €337V S s g ol sl a1 3k ally Lo Y ool
Al sl &5 SIVE OB O Auh ) cegly (ol B e el 2 Yl il e
3 oSl s sl LIS 4l U ashdll cdos LS il 2800k s ST i dladll gy
L3SV S e i ased Jgs S an (V0T CY) By L)Y 5155 15

2001y Edieal J. Pinker i.lys o

Blaze) dely (bl el gin S Ul posizal g 7SIV SIS mBlgs paas LT gl gl

o SV sl ad el 181 1) bl clogy (Ssmen (Yo b)) Rl e cihy cslaiaY)
Sl e Bpadly )l jamdl) r S SE By Bk L o ) Sl dlS 20 D
1S5kl WLl odand 3 iSONI S plissnl BAST o8 oAV LA e ey L (3 aSlad) siey L)
el @ W)l Bl SVl do) sl 39SV S OF ) bl ey ccppadly il e IS
WY B3l Al Slidal)

™ 2004y Michael Dewally i.,s e
pdsszal a1 e w3l 237N Il (3 Sl e BV B e sl W) sl g
I 2l clogy (s (800 ) pomm iy slaizaV) lacul dely (3l el mgie e L)
oF Al clsSy Ol 3 s Slie Jes ae (HOV0E) Bt jaed) 35345 Dol Ll a il Bae
L gag Gibae jf Ablam| el aog Osnshs G andl e )Lkl ol 18 e Sibezall SLuledl 2
o 0 6ls e abla V) eV sde s O e Siab DI gl S (3 e e o S
VIS BULSIRANEN S

! - Winner's Curse, Reserve Prices & Endogenous Entry: Bagari, Patrick & Hortacsu, Ali, Empirical Insights
from eBay Auctions. Available at SSRN: http://ssrn.com/abstract=224950 or
http://dx.doi.org/10.2139/ssrn.224950 .

2 _ The Design of Online Auctions: Pinker, Edieal . & Seidmann, Abraham & Vakrat, Yaniv, Business Issues
& Current Research (December 2001y. Simon Business School Working Paper No. CIS 01-05 Available at
SSRIN: http://sstn.com/abstract=296253 or http://dx.doi.org/10.2139/ssrn.296253 .

¥ _ What Attracis Bidders to Online Auctions & What is Their Incremental Price Impact?, Dewally, Michael &
Ederington, Louis H. (September 2004y Available at SSRN: http://ssrn.com/abstract=589861 or
http://dx.doi.org/10.2139/ssrn.589861 .

-V


http://ssrn.com/abstract=224950
http://dx.doi.org/10.2139/ssrn.224950
http://ssrn.com/abstract=296253
http://dx.doi.org/10.2139/ssrn.296253
http://ssrn.com/abstract=589861
http://dx.doi.org/10.2139/ssrn.589861

M 2005y James R. Wolfi.y e
rokl e CU) pisanl oSOV eBay s3se o Sl Bhes (V2 AA) b W s e U R Gl
apay ) 3 ol LSS Gl i 3 g e wT Al Coeigly cslaiia V) Blazal dely (i)
Jsdll PV e 3y Slellaall el adie 23l s astdl (i wi) LadST 39 SONI Sl g e jameid)
o ST el 533 3w 055 JUly S)laall Sl sue doy W At 3 oY) el e asle

23l e Tl B SLel) e 08

® 2005y David H. Eaton iy e
Blazee) dely (3 el mgie Eo Ul pasnal €Bay wge e b AT o oS sl Jo o) g
ST sl Lol 23l e degas pslany duhull CLaly (g (V0 Bl (o by sl
IS 55 s SV Bl e 3 38 e O ) bl closy adssad) el STy 30 7SON1 15
v Aoyl Ol B3 (3 A8 GUASH (39N LY (3 ASILaLl Anlh) SLAN Al Je S

™ 2005y Reuben Clarck iy e

Blozwl dely () ) g Cm Ul pdsital (g ) 2 Slsle e ikt & gl

& @AY o sl 3 ALl ST Al gl e (100 Bl o> iy cslaizn)
oo UM 3 agladly sl Wl iy SISy il Kol degazt e el Oleia) 250031 Baon) LY
bl 25 oegly (g A e AL da T sllal) pade mra OF Ol GSLaL s D
USLl i e Ll oSl L gms Y Bl Bk Bl g ol L b g eI ol
o Bl o asliall Gl (K6 ) g 3L (Y1 BN ol am Bl el oljall
g el Oaldly Baudl U

® 2005y Robert H. smith i, e
Game  aall ik soo @ ass i SIV Dbl aig iV Sl apgis o gl ol dulall gl
Sy (V0 Rl e iy clama¥) Blezal ey (aladl el mgie ExUl pasanl (Theory

1Is Overbidding in Online Auctions the Result of a Pseudo-Endowment Effect? Wolf, James R. & Arkes,
Hal R. & Muhanna, Waleed A., (November 3, 2005y, Available at SSRIN: http://ssrn.com/abstract=735464 or
http://dx.doi.org/10.2139/ssrn. 735464

z . Reputation Effects in Online Auction Markets, Eaton, David H., (March 2005y. Available at SSRN:
http://ssrn.com/abstract=739765 or http://dx.doi.org/10.2139/ssrn. 739765 .

¥ - What Google Can't Tell Us About Internet Auctions (And What It Cany. Hurt, Christine, University of
Toledo Law Review, Forthcoming. Available at SSRIN: http://ssrn.com/abstract=753625 .

4 _ Profiling Price Dynamics in Online Auctions Using Curve Clustering, Jank, Wolfgang & Shmueli, Galit,
(2005). Robert H. Smith School Research Paper No. RHS-06-004. Available at SSRIN:
http://ssrn.com/abstract=902893 or http://dx.doi.org/10.2139/ssrn. 902893

-A -


http://ssrn.com/abstract=735464
http://dx.doi.org/10.2139/ssrn.735464
http://ssrn.com/abstract=739765
http://dx.doi.org/10.2139/ssrn.739765
http://ssrn.com/abstract=753625
http://ssrn.com/abstract=902893
http://dx.doi.org/10.2139/ssrn.902893

Ae 332 Wl oda O I Auhll oy lan ¥l ASakioy SV S axls gl Sl daby
A e mgilly pyell B ST Sldtaly 259 Al Slnzial] A jredly 4k sl Slizall Bz
o) gn

V' 2006y Wolfgang Jang i, e
el gty 50 2301 (3 e (St s gy g fSONT olsfoll Bkl s sl s 8y
by cslaiia¥l lonal dely (bl edl mgte Sl pisaal (g SUNI sl il 4ay Ebay w5
o) 280 Lgnay (g SOV Sy (il S oy Gl onl 1 Al B L5y (g (Y1) Baall
Liab (3 ptlly ol Reasicd s ks SIS, (g SOV S Al 3 5T 0S5 gl S s 5
Sz (bl jnnd (3 ndsizad) LA ds) oylasly 39 2SOV S 2 L1, w3 sy (i g SOV el
4 Aoy Al Ol (g5 S sl e

™ 2008y Song Yao i, e
ol e ol panal g iSOV U Bl e padl oS 3 3 Llal) 2als ) s
Sl sl s OF ) )l clogiy (g (Yo v Rl e by csliaina V) §lecal doly (3lud)
dees 3345 ) Anhlll logy ekl Slivlss bysty Sl ) e Vlg cuillly cg ol Sl Ba by
2 &Y B LS J0TR) Ry e A5V Vsoy s @ a1 Ay S e il AL
ERPY N REINAY s e el e gial) Ol B o Lehiad

™ 2009y Christine Riefa i.l,> o
S e Ole¥l B Oleia) lgrned] SV OplE) Lotk B cbledll Jan ool Gl
Ssmen (£00) Rl o caby claizaVl ezl dely (Gl mdl mgne Com Ul pusal (39 SY)
Ol pf e & OB e el Leope o &) wlis gl Aol leglall B8 e Jsad) 3 llgzad) oy
G o aylaiy LA e Bpsmes e Rulyll i3l Sl die ) J- 3 Ol G e Sz
A Slaslall 35 ade Al (3 Lagwr Yy 397V SBL e eV (3 gz

!~ Modeling Price Dynamics in eBay Auctions Using Principal Differential Analysis, Jank, Wolfgang &
Shmueli, Galit & Wang Shanshan & Smith, Paul, (December 8, 2006y Robert H. Smith School Research
Paper No. RHS-06-052. Available at SSRN:: http://ssrn.com/abstract=990009 or
http://dx.doi.org/10.2139/ssrn.990009 .

2 _ Online Auction Demand, Yao, Song & Mela, Carl F., (January 1,2008). Marketing Science, Vol. 27, No.
5, pp. 861-885, 2008. Available at SSRIN: http://ssrn.com/abstract=952020 .

® - Dangerous Erosion of Consumer Rights: Riefa, Christine, A. The Absence of a Right to Withdraw from
Online Auctions (March 29, 2009y, MODERNISING AND HARMONISING CONSUMER

CONTRACT LAW, Geraint Howells & Reiner Schultze, eds., Sellier European Law Publishers ,
pp. 177-188, 2009, Available at SSRIN:: http://ssrn.com/abstract=1374063 .

-4


http://ssrn.com/abstract=990009
http://dx.doi.org/10.2139/ssrn.990009
http://ssrn.com/abstract=952020
http://ssrn.com/abstract=1374063

® 2010y Michal Herzen Stein i.lys e
Hlazel doly (3l 2l mgne CoU pasanl (Prosper.com wye e Gidks & 3
Slhes &39SIV B plasanl (54 S Al sy (Ssmen (V) Rl e iy cslaizn Y]
ol s sl LS (901 sty Bedil) lellanll s 35l By Buldll 8 il (JIse Y 1)
o k) g el gay poladll B ) Uik anl) peany B)lall 3 oS S e (00 0) B
lellaall sde e oSlall sae 3 s 166 wos 1 gy eBay wipe e bt ¢ g Aol 2,
LAl

2010y Jason N. Kuruzovich il e

g Sl il sl Sl ey Rasd) 59N Sl wBlse e Lagl) £ g
oAilax L ) aehlll clogy (s (Yo v) Gl qom iy cslaiiaV) Glazal dsly gladl ol
Slad S adl B3l & ped W) @I (3 ol eSOV S mse e Sl B (s
Sy cppilly el e IS sk auls 28T e anhall wusTy L ag SV S Ao el Bleazl) ol L)
O Gl WU e gl o2 ol Sl 3 Bty laslell Ly o

™ 2013y Ernan Haruvy i.,5 e

PSRRI Rt P (PN T P SN IR P SN [ USHIP3 WA NV [RCRPIE S
(Sgmes (£00) Bl e caby slaina V) Sl dely (@l me U il Gl
Ol e 2Ll et sae sl LS 39 7SIV S Wy g 35l sy LSl 4] eyl e losig
45 Syl Ty Banes Y 3 a5 SOV o 0B B Gy Gl i) e oy oS U A 5
WSates s Sp L png eSOV S ik w3y el Opbiag Y ol T 1 ptiald e 05
Yl 3y O e @ ceBay sl gl adl el ol S 3 ) LS 6l ad ade 2l il
Al 255 1SV S Blsn e 5 Asgadt el ) e TS S

! _ Strategic Herding Behavior in peer-to-peer Loan Auctions, Herzenstein, Michal & Dholakia, Utpal M. &
Andrews, Rick, (April 27, 2010y. Available at SSRN: http://ssrn.com/abstract=1596899  or
http://dx.doi.org/10.2139/ssrn. 1596899 .

2 _ Seller Search & Market Outcomes in Online Auctions, Kuruzovich, Jason N. & Viswanathan Siva &
Agarwal, Ritu, May 1 2010y.  Available at SSRN: http://sstn.com/abstract=1269413  or

’

http://dx.do1.orglL10.2139/ssrn. 1269413 .

¥ _ The Impact of Online Auction Duration, Haruvy, Ernan & Popkowski Leszczyc, Peter T. L., (May 19,
2009y. Decision Analysis, March 2010, vol. 7, no. 1 99-106; University of Alberta School of Business R esearch
Paper No. 2013-1117. Available at SSRIN: http://sstn.com/abstract=1420304 or
http://dx.doi.org/10.2139/ssrn. 1420304 .



http://ssrn.com/abstract=1596899
http://dx.doi.org/10.2139/ssrn.1596899
http://ssrn.com/abstract=1269413
http://dx.doi.orgl10.2139/ssrn.1269413
http://ssrn.com/abstract=1420304
http://dx.doi.org/10.2139/ssrn.1420304

2014 John Selby iy o
BHlazel dely (3l ol mee Gl pisinal (39S Sl eBay iy Jo ol g
G bl e W OF L s sae ) bl clogy e (Vo 0) Ball o il cslaiza V)
famy dylndl Olidall ol 3 2ad) el ayp B8 aly Slisall Slis e Wa OF sl e 205KV 51
Slles s Bly 3378V Sl ) Clsdl and ah)dl) bl LS Blse] 2 Al 1S5
598V e aly ) Sldas (3 Blasdl blall oo |5y 238 530
2014y Shijie Lu i.,s e
by 25y 29SOV sl Wl e 3arSIYI SLEBY) Bl sl (3 8550 Balsall Bulys L1 3 ks
Blazel dely (Gl modl g G Ul pusinl cddnd) W1 (3 oSV gblas s ) el
3 by Dpass 88 daasl) 1L O 1) Bl gy (opmn (10 0) i) o iy cslaizaY)
29 @l el e jLasV SleslaeY LU S Behll @iy 39SV LasY) dmslia) sl
LdS™ &l )l o iy (ieles Cias dsgomn Ciadl domgliw Vg (ipe bl Aol fuVlg (s gl dmslw )
RETS OV IREESN S PR BRVESUE I i SPIER W L IV U RN
G| (..“.a\.é.d i) Y1 Oy gl sl
oS dale Bt o) Aale cOlSTI3 Ank) gl Basdd Sllgrad) e gadl gm i Sdgral yoger @
ab (6385 S W ol I opadio a3 jealad) 18T e sy (dly G5l ol (397 SIVI
D > S Jgog O ) e sl Wl Sy adgs g ol e o ani Y dend U daud
A lldl s gad
o ks Il L5 S el SV e SN I 3 el ) S yay 1 S I S1ad1 @
Sk 5 Dl o) Al el by e Bdee 4 0wl IV e 9SS (54 o Bl
el (3yl) 5 el S sl s (Y e it LS e el 3 S
A g 351y 1AL 8 B0 el Slg S Ay co Y e Ay bl Slsna) Sl
S ol gl U e pse ) fead b e V1 2 i SN Il Blse ans 14y (ool

! Enhancing Trust in Online Auctions: Selby, John, eBay's Australian Experience with Code & Law.
Computer Law Review International Vol. 8, No. 6, p. 172, 2007, Available at SSRN:
http://sstn.com/abstract=1114724 .

2 _ Position Auctions with Budget-Constraints: Shijie & Zhu, Yi & Dukes, Anthony J., Implications for
Adpvertisers & Publishers (January 2, 2015y. Available at SSRIN: http://ssrn.com/abstract=2062980 or _Bajari, A.
& Hortacsu, A, "Winner's Curse, Reserve Prices & Endogenous Entry: Empirical Insights from eBay Auctions,"

Rand Journal of Economics, 2, 2003y, 329-355.

’

- VY -


http://ssrn.com/abstract=1114724
http://ssrn.com/abstract=2062980

o o ard Loy (20 laglaad adpull 80ad) e 3350 w35l a1 SO pBsell @
o Y Jeolgdl w3lseg ag Lot Y1 @315l g 2SN Bloall Wiy SISy By by 8y bl
o o) Gl i e ) B e gty a9 8SONI sl (Rasiy —osdsdly — 85 el
Olgarsdl Maxl e b 1S Slagldll gy b e i of Bgans o e Sl o LT
b Sl 2, Sl 2l
ol g Y
(lezedl ) 8 blaedl b Slaghaodl <13 Bgul i i Y
AU i bl sds uwry dlll g Slislall Ol3 Blewd Trdgé 159551 Blew¥) A B
o5 b ogrg Wl e Ologhae Lo 513V Lot Eom iyl Olidall adladll o)L a) 31 e Slaglal)
GlyeV) 3 el 2ogal) Szl (3 Slgndl 5 s B4 J) g B bkl 0dd aadl Sl )
pdar oo &) Blowd Aty dial Bl 359 7SINY Bl VI Ay L 39 iSIVI SBL Al (3 Ly (7SN
Sloghall 15 BlowVU Ziladlly oW O Slimen 3 ColpST 2kl sda el wog A3y B34 (3 2
s Ladie Yo Tl o urald OF oy 3 iSOV bl (3 elel) 2l JBY1 e ALl e
FU oy opailly L loglald BUE e b (3 (o550 ol el Rl a5k O (Se Y o 0
SEN e aSe Y L diaall sda 3 2V Ll e 23S leglally didall BIbI us) sl ade sa Sleglall
ASad) (Blsw ¥l 3:LST pUd) bl pal o il jogb Slaghall U pue Je Sy kel 1A
ey Midall U s Sud Bl Ay e ) LV A ey 2ikal) U LS Sud LY
A s bl Ao
33adl s iy i LG
ikl 5 gl 29 iSIN sl all Ao gall Sloill el (3 28 pde aie KU 2 L) Jols o
Gss 5L eV psh o MU B ey L W o F iy U AT Slagall o B Y )
oo S L 0sSle Al sl O e 3 ol eall Gy Blen¥l 3 emeld awlall 3l aa)
O (VAAY) gy pambee (2tdey - Bloe¥) & prtiall B2 ) Aeil) 5 Do) Oppm sl
il B8 r Jol Bme (298 o Dl Opaton prlly Rolr Bdde Slaslas e 05028 o)l 26l
O Slglaad) Lo 7Y
Sloghaal) Blas ade g 3)Lay dy i WG
ol Bl Gendt plal 1) BLoYL ohLal S @ gl delas @ oWVl SlgsV) degaz a
B 2dE (3 ealad o W Glen V1 B UST by O e BLe 3eliS l3 Jlail Al ey ag S

! "Where Are We in the Theory of Information? - Hirshleifer, ]." American Economic Review, 63, (1973,
31-39.

- VY -



oerd o) Slpdtl) ey el o) Oleglall ig IV s el peilll G oligdall B ae
W Gedy (2 J BBl oda dezaiy L BV 3 8250l Sl
i) 592 nd Sleglas il 6 e O (SG e (LLYI ISTLES Y dnslall s OF L
bl ey s Y BB OLLYI ST sl §psis deslall w580l s>

O Y b e D3 B e 1S a3 LB Y sl Lo g AW ol 0B LWL
sl (srall (1 ) b e Al L 5LaV) a8 e 3 Bl Baudl g8 s 05l o 5n Lomy
Lo gy (A3 pue) hadl domys iy a1 ST Lty Y (gradl 0B 1y W JLas) ol led 2l
131y il ma o)la g HLEVT Lon Lo Lot o) Baslall Lgn ol sm e e el 06 0 e
O B U8 sk Ky a3V ade 06 o5 w5
el e iy fa e,
Gty LS bl asnas Bl e dews (Y e Je = Clogl ale dul )l N
2o gl Ologl jes s (mall ool & il Side oV gy sie 005 1 sty () A9A
fros (Y ve Uy gy il L2 Jom luslall (o Sllis e sl W cad SLE o a1 2 Y
Slogl @iy bzl (20 deo O BB 2aEs (Y V=Yt Slabing mler) 3V e o)
(Y e aog Akl lamal) S50 ol by gl i) days e adly sl & 3 R dslus W abe
SUE L B n Bl Bamd G50 oty (oY) Wl (3 oloniall disalll oA S0 S e U3y
gl 839 U ol 1ol e
& Ot U B LY & s Ll
Pl 2 BLLVL Aoy (mll Sliskas ShLal 830 Jo et @ Tes ) LYY ol -
SV 0L e LMl b g &) Sl ol pba ) e e gly Beast)l Slaglall psLas
Sy 29 SV ssiall o) (3 daasdl Sledl e (oY UL ) a8 LeS drennd) A 2U)

D2 1SN L) Sliley 3 b e Sl Sty chrad ) ladsilly dod )l Slslesdl s

! _ "Consumer Processing of Product Trial & the Influence of Prior Advertising: Kempf, D. & Smith, R., A
Structural Modeling Approach" Journal of Marketing Research, 35, 3, (1998, 325-338.

z. Pricing: Making Profitable Decision, Monroe, K.B. McGraw Hill Irwin, New York, NY, 2003.P.60

3 _ "The Determinants of Price in Internet Auctions for Used Cars,” Andrews, T. & Benzing, C. Atlantic
Economic Journal, 35, 2007y, 43.

- VYo



O dyll gl by
B plbsunl wladl Sl Aoy o) e ) e ibs e duhl) cdel ol g
s o (W) 8 e TigaS B STy iSOV Il wiln g3 a1 5ay ceBay
s A8 e S Jalgal) a3 e 3y @a SOV S R e (Y040 e ST
AUy WA Lasleb) (3 Atedll 23 )l ) Slages e 2ulyll adasy o Ao ,al) Szl Szl
ROCSN R U WK WRE P &Qsj ;;5\“ Jeb) Bkae el (3 o) gt v
—~ oSOV Wl b e Bl & & slaial o e el sazel 1L aor sl .o
blis doyy clagie ISG spadl a8 i)y Bl el doldh) Slelal) whlal i dag i UL
D) el Co Ul B By Al e wd) G iSOVT AL Lekomes @ 3 eI el addall
S s iy Al B g e (Y0 +) Wl 83he (T 0) Lealsh e o Blazed) LS
Blaze W 2l ke Jdas 525 (04Y)
o 85K e Ll Gl al (508 e g)lastl (U1 a Loy Al Glial g5 3 tloudl A O
oo sbak¥) ozt Jlly « Jlsie [ 2SIV @81 e W Gitsgl) 370 slie () 1)
T L A ot e Wy L e Sl ST (o) e e Y 9SOV Sl b
ISt S e b sy B (Y ) ) ) S5 i e (I 3 ol
U OV ML Fy ¢ el L lpands gl lsll lsast O (3g 7SIV sl Bl I e s
e Tolaal cplaiin (phdd sl ¢ Wy Aol cgnsn e CtSUl pde Oloa) Brast Lado) 0
e i 3 el e s gl el ke e ) ST Gl e g
sty o
Hiled! Ayl 298 does e ghodl il
RSV BN 3 mll g el ety Al ey UL (sl 3B Hps O BbLG)) BV g 19 2 )
7SIV @Il ne

CUb cladl ass

Ay giall (Sgtmn Ly da

o) oYY bl eladl s

el S LéUL’ sladl dorydg C:.\l\.: A Ao (u il ANy oly BV S5 Ly )Lc.::'-\ J.@.E\

B o o (oY oA Jok e Lo Ot g (0 V) pinn gt s (2 0FT) gl Ly dod

! _ "Reputation Mechanism Design in Online Trading Environments with Pure Moral Hazard," Dellarocas, C.
Information Systems Research, 16, 2, 2005y, 209-230.

- V¢




SLadl Boys sl LS el rad) els By ool LSS (il cladly madly clad) o 241 abls)
g A o AL

Bl ne @”&N\ A aloend g me Moty pedly (radl Sl donys o 2bLS) BV g :‘éjtﬁ\ oA
A7)

39SV S Al oz e o

dysal) (gorn Ly da

NP CoY— C:.\LL, Sledl ey

9SOV S aloms o e Jiy cally (sral) s By (i Sl B gy iy L) bl
bl Ll O o (e )) Rigiae Sgies i (00T ) Bl by Aed il S (g iSIVI WM e
@AV S a5 ae o) e U g
S ne oSNV Sl domas o me oy WL (el A 2nys 0 30U BV o 1 EIW o
A 1S

SV S almasd o e ol

dygall (Ggtmn L o

Ceo Y- SUL el s

SAL Al o A =l SUL @ sy Slall s o nSe BN dgmry Ly lastl gl
SUL L S5 G (b)) B Gyt Lis (Y T7) Rpedt) by Bed cil e ceBay 3583V
SV S Aot oz ae el e T
bl A8 235 2SIV @Il e ) oy G b)) BV s 1l J 2 440

c;lb cled as s

dygall (Sgtmn L o

cen) Ceg - 35 9 iSIVI Wbl e el Lo

bl Slall By 33 f SOV WISl pe mll oy pLdl) RS B0 sy Ly L) bl
A @B o il Groy Ji o () Rigiee Gt Lo () R L ded cah Eo
Cros s e mill Crogd ol dlis 05T LS el b S cmull Sl s e Lo 395 0Y)
adadl) Wil gl I e Codlly SN Ciodlly oadl
B 2R dmy3g 359 7SIN) Wk e il Loy AbLS) B30e domgi 1 el 2 )

4 ginl) (S gtunn [EN- P

von) LY 35 9 iSIVI Wbl e el Lo

-Yo._




(B Sad) By 259 iSOV Wil e ) o aLA (B Se B 3gmmg Ly Ll gl
MU @3sr pe gl Gy g S (her) Rigine Gt L8 (Y T0) dpesl by Bad ol E
ol I e ) Crogd ol dls O LIS Eladl e Co (UL i) dps e [ 39SV

Sodad Lsla gl Ve a0 Caoslly SM Caodlly ol

gbly 48 doryag WU VLY Saled o BbLE) BMe oy 1 il o Al

G:;J.Lg Slad) d)s

4 ginl) (S gtunn

v

e YY- ) Gl bY sslgl

L Gad cab o ol SLall Aoy 1l CILYI Sales o S Be Sgorg iy Hlastl gl
el eladl ax)s S U all GILYY S3led 35 G (von ) ipims St i (2 (YY) Fygunst]
AW GLBY asles e slaeV) o) L‘,.KC:JL el Ja e

o S é\:.d\
el B il Aol ptad) 1Y)

ey o\ Ll e 3l
% | 4 % 4 % 4

Y. Yeco | ¢4 | VYo | Yo rA N IR S IR PP NV [ ST L U Cg HI U CARCIN
G9rSdY)
\ ¥y | o Vo Yo | oY | Vo SIS wign o g LS by o | il O) e
A TYeo [ Yo - — v | e | ol Ay DV e ) Slisles BT AL e g jasd
oSV 3se e
\E Yeo | 19 Vo Yoo | Yoo | vy cadgs LS gmll elsl syt 055 O ize
Y. Yool g, Vo Y. we | v, b 85 (gt o TuSTn 2

Sl e (Y017 By agie BV G Bl Com OVl e Begaz S el OUL] s —
3 ade 38 Lee Grogdl o e il g iSOV SIAL ) g ol i) 0TI L Lol paSTae g

Lol Wge (Y01 Ye0) amniy pslly (VOY £00) Bty pgie 3.5 0 o3le 5yl o (3 (bl

o 9SOV S ) By ol el OF e odgmeld) el e (Y00 Y (0) Rty BMEN) By —
s g Lol Wsn gae (901 0) pilly cogme (0T Y C0) Sl 2)le L 3 e S Ledoy
U g oAl dgmly I el 23S0 w35 5SS (Yovee) B BJW cole —

e (YY) 58 ade 5 i 3 caa SV
sy wEladgd Willan IS fay ekl hsl Slgian Jo @Bl Sl e alaall AW gl —
Lste Wsn (V03 0) pidly el 0 (V0T £00) &l o)l o 3 (YO 000) By

S




2 o & B Gt o L STl o 88 e (Y0n0) s RSN cly -

Lsle Wg pgne (V01 0) s Lo pidlly 3S1 eds gin (Y0 1)

s dl esks @ Song Yao auls d clog b 1 S e J1 2 aulill ol w1l s,
iy Sl pptd) o OF 1 Al clogs g i SV b @l s cprall (S 3 5350 Ll
cLl A B3l ) ahld) oyl Slivlys Wye S5 g ey (uilly g bl ol
e it o ) ALY 35 LS (0T iy ae SV Vsog b & n Bl o) I3 e il
T 1SN sl s e cpetal) el Y s
gl B el o) pitad) (L

ey o\ Ll e 3l
% | 4 % 2 % 4

Yoo VYeo | Yo | ¢ Ay | oar oy By eiall 2aaH atlad) o U el e Tl
Yoo £V | At | &) | AY ) Yy b atlas oy SU pLE &
\K ¥y ooy vy i ¥Uo|ovy 39SV m3sl) e ) ailas Loy slul ) O jasd
A\ £4c0 | A4 | Ace V4 £\ AY e O e 2m B SU O G
Yoo Vo | Y. | YYeo | to | Yo | VYo ale il 3l (3 ) by WU sk OF (3 2L
A\ Vo | Y. | YA | ¥V | e [ YY M S g O i
A\ oA [ VYV | Y. €0 | Yieo | gy Sleally ssedll IS pEINL U1 psi OF 3
\RK Ya | YA | YA | YY | £Yco | Ao 3 pde e Adle s o (golan WU L e Joladl) 01 jas]

I 8T Jo (077 By LW 0uST Cm (Ll e Bogett S el OULT b -
L by gl Wbga gin (Y0£7) 25 o 3 el aiad) atlad) o wl) a3 e paSThe
5SSl ada (%\\‘co)w

e (V081 0y pilly (il aflad WU Cioy @ el 28 5SS (W0€V) Ay I coaby —
.W\ o.:\_h('.@.;.e(%\\)ub-;)j cﬁ\.p\.,?- T.aﬁy

S wBgn pe Bl mll aflas Cioy sl 056 B SO Jo (Y07 7) ety RGN cily -
e (O Yy a2l by e (3 sl Wse e (J07T) 253l (29 SOY)

RIS 46241\ L B PN (a\_i C‘LJ\ ol 45 s ol Jjﬁ\ (%2"&‘0) Ly & sy —
Jale W gun (Y0400) pidly (U3 s wgin (Y021)

! _ Online Auction Demand, You, Song & Mela, Carl F., Journal 1, 2008y. Marketing Science, Vol. 27, No,
5, pp. 861-885. Available at SSRN:: http://ssrn.com/abstract=952020 .

- Vv



http://ssrn.com/abstract=952020

oA G 3 POV ) By ade il 3 &l e S P 3 LS W o
e (o0 Sl abyy s issn v gn (YO Y o)

Wge wgie (Y0)Aco) 5l o (3 (W0100) ety S5y Leehait WU a5 OF Lbgler 2 )W o]
s (V0 0) aned L3S ol p)ley iyl

& (Yoo Aoyt giiell Loatis gl SUleially ssegll IS pINL U pLks 222U il
Jagle Wge (Y0 1) anend Lo psly cogio (YOY ) c0) aiend Lo U5 15

& ((Y08Y0) ty Wil pae o Ble s e (sshoy WU e uladl OF S Lbgl 2L o]
e Wsn gz (0V Ao oy ogme (YOT73) U5 2b)

S e ol @y David H. Eaton auls & clog b s U anhall sds ol 340,

e S5 oSOV S e 3 a8 e O Ul aulll clogy (Ebay mse e it AT o 35580
Az g Al Olmnll B3 (3 48 ISy (30NN SL (3 aSLall Ao oAl da ks Je ST

g pSIY1 @Blgall o sl Blogl Lol piladl (WG

V[ e e iy g
% | 5] % | o | %] s

\ Yo | YY Yy a ovee | Ny G_:;L\ SA?N@QQJJ&JY\JBL\%GJ@USA\W}\J&M

Yoo | Mo | YY [ Yvee | e | ) | Yy L i Se Y g loglald i mennall o) Gl

Yoo A v YA o7 | TAce | \YY T B s & mel) g2l b e U ol aeley

Yoo VYol Ye |y £ T | s Se Y g ol s e il anll Olog¥l (SS

oAl P r Wy

Yoo Va | YA [ va | YA | oY | e b 83 s (3 83adl) LSl i b e Lol Aol

Yoo Wl ve | A Y1 o| e | giell (53l jamdlly 33aaidl Laslugl) oyl

CA.\MJ

bzl cadl Crod) 01 556 )l Co (Ohlall e dsgest Jom Geed) Sl s
ihaill deadl Clog¥l O lul, ) @ gl adly (Y01 100y dwn U3 LYY coiadyy duple Lisge
c:.i\ L} w‘ 3\2-).3 S JA—\) (\MY\ Ja_fj CL.U 3.3}2- m&: L} ‘"5}'\'.\1&‘ Zu.ﬁj? e -ng?

(1Y) iy M35 T Ll S Y ) lashell gy gemall el sl O s 201 il
.(%\ V0) Ay SIS 45y 28y cTJgL; Luya e (%\‘ Vo) Cr:J\ B L}

(TOTNCoY Bty el B39 v (3 Aoy jpall b o el SN Caoll 01 555 AW ol
oebl E c(%\‘co) Ay SUD BN by e O dagle T.n}}» & (%\‘/\) C,:J\ o &

G lshad ) L) Oly (Y ANY Ogudsly Jiaen) el WlalZl 3 L8] j90 Wb jpall OF bl

- YA -




a3 ebay w3 e (P0VV-1Y) G b ol el G e e Ile gl s L
(YT 05y dlses)
Slaedl 5027 o grad) (SE 39SV BB s A9l Szl 350 OlogV) O W ol -
Jule Wige v (Y ) a5l e 3 «(W0TA) Bty 2l D r Wsges Wi Se Y )
Y gl ol ole gl e easiad 351 Glog¥) Sy (Y01 Y) ey SU3 28N ¢ iab
S 0l JUly 2l Uyjy Slles n pall o Als degest Jon ol or W WS S
@ e Al e Gl 3 sl
Ay el 8390 o 3 GRL deliy bl Ciog) Sadadll Wil gl plisand O e 2 W) )y -
e (P01 3y 3 ple adl iy sl Wge gt (01 3) 53 o @ (2071
(Y010) By 3y mrall (o3 amdlly ey B3sardl Latlugl) gl plisil OF 2B ol -
gl Jazs b Uley (D01 V) Gy 23 BY) by o @ il Wpe g (0VA) pily
i gl Lalgall Slesly Cpraadly nSHL dsls Oty ddels slo¥) AU bl ssdasl) Lasla gl
gy il aflas Loy WS Ase bt i 2205l sdeles olpl La Jais Ly
Bt el Fladl b e Baaal S Sl Al ol Sy Bade Sadadl Ll
opfeddl gy gl oo pppdall ool Juadl JE Sy o(Yevo g ope) gedl ol jadl
(VoY ) b gl a3 SIBY) oY)
el ol sl gy Ediel J. Pinker anls d clog b e adW anhdll sds il 3i3,
USEs oo D r gAY shall 4 a2 ) ALl gy iSOV s s
SRR sy a1 S e Bpally B)illy Gamill r I S By Ao Lons o ) Szl
Ul e S0 el WUl aed g iSONY S plasnad 24T g o8V AN s adey oM (3
Ayl lidall ol (3 Wled)l Byl ooVl d) sl iSOV S O 1 syl e dosiy il

RS OMER B

1. The Design of Online Auctions: Pinker, Edieal J. & Seidmann, Abraham & Vakrat, Yaniv, Business Issues
& Current Research (December 2001y. Simon Business School Working Paper No. CIS 01-05. Available at
SSRN: http://ssrn.com/abstract=296253 or http://dx.doi.org/10.2139/ssrn.296253 |

- V4.


http://ssrn.com/abstract=296253
http://dx.doi.org/10.2139/ssrn.296253

g Gfgall W O1 LYY Lol pildl

Jduyl Bby Al 5o 5Ll
% | 4 % 4 % 4

Yoo o [ Yveo | gy [ veo | ond | gt | A [ e Jemdd mnll A e Oloskee iSOV S e
oW 3 el o)l D
Yoo | YV | 0o | oYY UL YA | v all ek ) Ob sl e Slegas 308V sl
Gagm or ST
\EE Ye | tA | Yo v €Y | AY o) Zoly 83541 sl Olas Sholed @i Ol a5k
Yoo Yéco | 14 vy g | Yree | oAy Boinn 95801 Lot SUlay 3l e Sl o
\K ¥yco | Y | Yo Yoo | YT | oAy Sains &5 9781 Oladsry A9l sphe b e Hhd P 0
Yoo | Yoo | gV | Yo | VY | fe | A AL Almnd oz e ol ezt B39 Slleis 399 S

W bl e (I Ol Slslgty Aol Sllall e dese2 Je (eedl Slls) culs
3 Pl )l P e Jamnd) gl Al e Slglas o 39 iSOV S sise pld e
Aoty S5 BBV abyy dule Wge g (T 00) pl e @ (W08 E) By SU3y W
(Y0¥ o)

oo WSl il pamiy 2T Ob pls e Slglae s3SIV Gl ol e a W) sl
s BV ity gl Tisge pgne (07T ol o 3 (07 R00) R 3y w3 (St
(YOY Vo) sy

G ((N0E1) B sadll ZOolg 8351 Sk Ol Sbsled adin bl a3 e 2 W) il
(0 &) ay U3 1BV coabyy dsle Wse gie (YOT0) 2531 o

Bl a1 (3 dedsrnd) OLasYl Sy slezsl e s ST o Ale By o 2 ST )
Gk oo Sl on @) e g (JorTiee) uST o 3 Q0T £c0) B 3 SINI SBU Wilse e
Jale Wse g (Y0YY) p5ly chbozns Olast) illay

Aned) 2aiall ALY i g SIN) lagdglly gial) des oo ASTW dorys Jo Tl Libgn W)
L pile e @ el sl ada B o pge (0YY0) iy ((0TR)
(Yor ) o)

By ) B25h Dlles 2wy Sl SOV S demes @ xe el O e 2B sl
(oY Yeoy Bs by dule Wise g (Y0¥ 00) o5l i 3 (V080

SAleiall jan el iy Christine Riefa auls ol clog b a2 2l il 3a3

Jsat) (3 Llgzdl Gy (3N SN o Oloeni¥l > Ol Sllgaeald SV 05l Leniis

=Y.




G o el 05l ag e 3 ol e mell i a3 Sl 2ol bl B8 e
3 el g me ao)ly LA M Bgas e Raball cdly g9l die ) Jls 3 ol
IV Slglall 5 s A (3 L Yy 397850V SBU e ol
e ) ) oly g2 9 )1 L) ils o Gl
o @) et e ST PP bl Sladl a0 LS OU @ Slall el elad) Sbo-
N ol 3w ol el gl o () (3 Ll B 39SV S Lehons
b ety ¥l e mmll Olog) oll e SUL Slall molydl ol auldll coeogl =
o e Sy el Y s UL Akl Slashell LS OV o Wl 3 Sl e dgagd
S om0 s
3 oUW 2y padd Thas WU @ Shadl e o ail e mall @ Sledl 1 (Vav ey GelisT s sy —
OF o auhldl ods uSE (gilesl S Jo Jgadl ol o amn o ) ) Balal) Caodll
geld a3 Gl Je BU 5,08 pae 3 ASal) STy (B 3 Sl e il el 3 )
oF Bl (i OeN) 3 S 28y pde o S 08 OST O e By LRV Bgly SO s
oy @ Rgmal) o Slaslall & L e R e U85 e ey 085 WL () B35
o Lop o 3597V Blgn¥) i O e Olapdl IV o ) agarly b e bl
Szl G Wsgens 8 il (Se Y Ll Sy cabog 20U e el s asl)) ais
o Jrem sl (3 ) oo 06 Uy il dely Gk s lonnll oy ¢ dpnaal) T
Ny ol Gy gl il SLglall e ASU B BB 8 Bl B e S LB
pde 355 USE Lo pay O ISy Blntie Loy e 30 e o cialall el OY L)
Osleglall e
oo S Sy B e et e ST 650 o all 3 sled of Lal aehdll sds Gy
Sl o loglaal) SHLI 3gms wo U1 (3 L o donl) Wadll 30l IS w5 s
SBl) Eeadl SU (Yorfgeny Olpzy oY VBL gL JU e o) JWYI 59,
o) Sl Sy I et il o5 bl oo sl JSLAL (Y- TS50,
Iast ¥ 3 il OF e Sl e (Ul piteold il el e dnt ls (Y0 s Einhemy

! - Dangerous Erosion of Consumer Rights: Riefa, Christine, A. The Absence of a Right to Withdraw from
Online Auctions (March 29, 2009). MODERNISING AND HARMONISING CONSUMER
CONTRACT LAW, Geraint Howells & Reiner Schultze, eds., Sellier European Law Publishers, pp. 177-
188, 2009. Available at SSRIN: http://ssrn.com/abstract=1374063 .

2 - "The Market for Lemons: Akerlof, G. Quality Uncertainty & the Market Mechanism," Quarterly Journal
of Economics , 84, 3, (1970, 488-500 .

-YY -


http://ssrn.com/abstract=1374063

ebay wisl Lzl ol 1 sl 3 el 56 581w 0 Ll Sy L dal) 25 sy el ol
(Y + v olpdomy Bl Ll o ppdld (aisaiy ) Jlal 283 3 @ Bsise I b LS
22541 593 Cplll Sl &8 (3 (gpedl) gl Bla (55 W 332N S Blse) 2 oy
Clal Gl e Sl e abeny JSLEL Gsd iy ((aed) (2 ) Aol
i ool Lo Ole sy (350 pllad |3 o @BLaST oyl sl unildly ¢(Babend) oliiad)
2 ol Tes Loyl ey SU 3 Slad) O) o pptll B f ) Bl Bl mnl) @ ) s
gk 5E e cile W8 Al Bl Slaiie Jom oW (3 Sl O g g 259 7SIV SIL Gl
dsgze Slglal Shla) ae U 3 k)l @ Wi sy ciis g ol e Loy (gl
ShLE A8l I el (3 Sls)l i (3 Loyl doly 26 Lized) (3 ) OB (G Aol
Oz n Sy il e Slaslal Wl

(I Dl sy bl 3 Skl i e Jaws I Ol Ssle 0 L it by -
WY oVl e mall Ologl oo 3550 5 BB il Ko 2l B Lgzdllan e o)) e
3 sl e 535 OV S8 by ) By (W) Bl oy iy dpe 00 Y
S Lagss b oy Ty ) IS0 Lo o 0L e (3 ) e o

3 0SS el eV 0¥ L mmld (3 el o Lo Crns 5l Wb adald 3Ll OF i) gy —
Yokl JleeVly clmzie 59 I 3L Hsgs b oMl o6 2ol OB ST gy 1)
ShLsl el O S il eV O s Mg 2dAH el A ae (ool Yy s SK
ST Janylaal £ e OO 2SI L)L cplite 2ol 00 Lkis e STl e Slaglal
(sl ey Ol g aipo o) a8 OV S

: o g3l
3V el s Ll Losdl @ dl anlll il s 8

o gl Slogl 5500 g o WSV Bl gy pe wlnl) Chos plass) G0 @
Lol @lgsl panad O 2 LS dhonadl ClogVly jeall Mt e My e ST 5040 e
bl 83 i iad) T g0 ) Gy 0550 ot gt JSU el il 1Y B3l
e a5 slany ciilndl b Al B 3 L Yy sl s 2Ly el ELE)) Bmys e b
e I ol 1385 4 3| lne e IS

! . "Evidence of the Effect of Trust Building Technology in Electronic Markets: Ba, S. & Pavlou, P.A. price
Premiums & Buyer Behavior," MIS Quarterly , 26,3, 2002y, 243-268.

-YY -



Pl Al i b plaza¥) e Y Bl Al Al (3 dpagdt manll aflat gl Los @
ol il W 0GB G V) Sgtans Jio 2l Bkl lze Al 3 Bzl G e
ol ods alldl i iy Bl ol e fans V8 il s Of 5 QW B ol
TR N RSN REAR NI TN FORNUSE S El R PN SV T N P
e SHL el an W g iSIV) Wk b e el (Bl e S e ppd el
o Aol Bl Ll glly dpadly dpad) o gilog) Laiis ve
el algag palas

1- "Reputation Mechanism Design in Online Trading Environments with pure Moral
Hazard" Dellarocas, C. Information Systems Research, 16,2, (2005).

2- "Digitization of Word-of-Mouth: Promise and Challenges of Online Feedback
Mechanisms" Dellarocas, C. Management Science, 49,10, (2003).

3- "Vettes & Lemons on eBay" Adams, C. Hosken, L. & Newberry, P. Whith Paper,
FTC, Washington DC, 2002.

4- "Reputation in an Internet Auction Market' McDonald, C.G. & Slawson, V.C.
Economic Inquiry, 40,4, (2002y.

5- "Doing Their Bidding: Kauftman, R.J. & Wood, C.A. An Empirical Examination
of Factors that Affect a Buyer's Utility in Internet Auctions' Information
Technology & Management Special Issue on Online Auctions), 7,2, (2006y.

6- "Building Effective Online Marketplaces with Institution-Based Trust" Pavlou,
P.A. & Gefen, D. Information Systems Research, 15,1, (2004,.

7- "The Market for Lemons: Akerlof, G. Quality Uncertainty & the Market
Mechanism" Quarterly Journal of Economics, 84,3, (1970).

8- Counters peculation, Auctions, & Competitive Sealed Tenders, Vickrey, W.
Journal of Finance, 16,1, (1961).

9- Winner's Curse, Reserve Prices & Endogenous Entry: Bagari, Patrick & Hortacsu,
Al
http://ssrn.com/abstract=224950 or http://dx.doi.org/10.2139/ssrn.224950 .

10-  The Design of Online Auctions: Pinker, Edieal J. & Seidmann, Abraham &
Vakrat, Yaniv, Business Issues & Current Research (December 2001y. Simon
Business School Working Paper No. CIS 01-05 Available at SSRN:
http://ssrn.com/abstract=296253 or http://dx.doi.org/10.2139/ssrn.296253 .

Empirical Insights from eBay Auctions. Available at SSRN:

-YY -


http://ssrn.com/abstract=224950
http://dx.doi.org/10.2139/ssrn.224950
http://ssrn.com/abstract=296253
http://dx.doi.org/10.2139/ssrn.296253

11-  What Attracis Bidders to Online Auctions & What is Their Incremental Price
Impact? Dewally, Michael & Ederington, Louis H. (September 2004y Available at
SSRN:: http://ssrn.com/abstract=589861 or http://dx.doi.org/10.2139/ssrn.589861 .

12— Is Overbidding in Online Auctions the Result of a Pseudo-Endowment Eftect?
Wolf, James R. & Arkes, Hal R. & Muhanna, Waleed A., (November 3, 2005),
Available at SSRN: http://ssrn.com/abstract=735464 or
http://dx.doi.org/10.2139/ssrn. 735464 .

13- Reputation Effects in Online Auction Markets Eaton, David H., (March 2005).
Available at SSRN: http://ssrn.com/abstract=739765 or
http://dx.doi.org/10.2139/ss1n.739765 .

14-  What Google Can't Tell Us About Internet Auctions Hurt, Christine, (And
What It Cany. University of Toledo Law Review, Forthcoming. Available at
SSRN:: http://ssrn.com/abstract=753625 .

15-  Profiling Price Dynamics in Online Auctions Using Curve Clustering, Jank,
Wolfgang & Shmueli, Galit, (2005). Robert H. Smith School Research Paper No.
RHS-06-004.  Available at  SSRIN:  http://ssrn.com/abstract=902893  or
http://dx.doi.org/10.2139/ssrn.902893 .

16- Modeling Price Dynamics in eBay Auctions Using Principal Differential
Analysis, Jank, Wolfgang & Shmueli, Galit & Wang Shanshan & Smith, Paul,
December 8, 2006y Robert H. Smith School Research Paper No. RHS-06-052.
Available at SSRN:: http://ssrn.com/abstract=990009 or
http://dx.doi.org/10.2139/ssrn.990009 .

17-  Online Auction Demand, Yao, Song & Mela, Carl F., (January 1,2008).
Marketing Science, Vol. 27, No. 5, pp. 861-885, 2008. Available at SSRIN:
http://ssrn.com/abstract=952020 .

18- Dangerous Erosion of Consumer Rights: The Absence of a Right to Withdraw
from Online Auctions, Riefa, Christine, A. (March 29, 2009y. MODERNISING
AND HARMONISING CONSUMER CONTRACT LAW, Geraint Howells &
Reiner Schultze, eds., Sellier European Law Publishers, pp. 177-188, 2009,
Available at SSRIN: http://ssrn.com/abstract=1374063 .

19~ Strategic Herding Behavior in peer-to-peer Loan Auctions, Herzenstein, Michal
& Dholakia, Utpal M. & Andrews, Rick, April 27, 2010y. Available at SSRN:
http://ssrn.com/abstract=1596899 or http://dx.doi.org/10.2139/ssrn. 1596899 .

-Y¢ o


http://ssrn.com/abstract=589861
http://dx.doi.org/10.2139/ssrn.589861
http://ssrn.com/abstract=735464
http://dx.doi.org/10.2139/ssrn.735464
http://ssrn.com/abstract=739765
http://dx.doi.org/10.2139/ssrn.739765
http://ssrn.com/abstract=753625
http://ssrn.com/abstract=902893
http://dx.doi.org/10.2139/ssrn.902893
http://ssrn.com/abstract=990009
http://dx.doi.org/10.2139/ssrn.990009
http://ssrn.com/abstract=952020
http://ssrn.com/abstract=1374063
http://ssrn.com/abstract=1596899
http://dx.doi.org/10.2139/ssrn.1596899

20-  Seller Search & Market Outcomes in Online Auctions, Kuruzovich, Jason N. &
Viswanathan Siva & Agarwal, Ritu, May 1, 2010y. Available at SSRN:
http://ssrn.com/abstract=1269413 or http://dx.doi.orglL.10.2139/ssrn. 1269413 .

21-  The Impact of Online Auction Duration, Haruvy, Ernan & Popkowski
Leszczyc, Peter T. L., (May 19, 2009). Decision Analysis, March 2010, vol. 7, no.
1 99-106; University of Alberta School of Business Research Paper No. 2013-1117.
Available at SSRN: http://ssrn.com/abstract=1420304 or
http://dx.doi.org/10.2139/ssrn. 1420304 .

22— Enhancing Trust in Online Auctions: Selby, John, eBay's Australian Experience

with Code & Law. Computer Law Review International Vol. 8, No. 6, p. 172,
2007, Available at SSRIN: http://ssrn.com/abstract=1114724 .

23-  Position Auctions with Budget-Constraints: Shijie & Zhu, Yi & Dukes,
Anthony J., Implications for Advertisers & Publishers (January 2, 2015y. Available
at SSRIN: http://ssrn.com/abstract=2062980 or _Bajari, A. & Hortacsu, A, "Winner's
Curse, Reserve Prices & Endogenous Entry: Empirical Insights from eBay
Auctions," Rand Journal of Economics, 2, 2003y, 329-355.

24-  "Where Are We in the Theory of Information?" Hirshleifer, J]. American
Economic Review, 63, (1973, 31-39.

25-  "Consumer Processing of Product Trial & the Influence of Prior Advertising:
Kempf, D. & Smith, R.,; A Structural Modeling Approach" Journal of Marketing
Research, 35, 3, (1998, 325-338.

26- Pricing: Making Profitable Decision, Monroe, K.B. McGraw Hill Irwin,
New York, NY, 2003.

27- "The Determinants of Price in Internet Auctions for Used Cars," Andrews, T. &
Benzing, C. Atlantic Economic Journal, 35, 2007y, 43.

28- "Reputation Mechanism Design in Online Trading Environments with Pure
Moral Hazard," Dellarocas, C. Information Systems Research, 16, 2, (2005),
209-230.

29-  Online Auction Demand, You, Song & Mela, Carl F., Journal 1, 2008).
Marketing Science, Vol. 27, No, 5, pp. 861-885. Available at SSRIN:
http://ssrn.com/abstract=952020 .

30~ The Design of Online Auctions: Business Issues & Current Research, Pinker,

Edieal J. & Seidmann, Abraham & Vakrat, Yaniv, (December 2001y. Simon

-Yo.


http://ssrn.com/abstract=1269413
http://dx.doi.orgl10.2139/ssrn.1269413
http://ssrn.com/abstract=1420304
http://dx.doi.org/10.2139/ssrn.1420304
http://ssrn.com/abstract=1114724
http://ssrn.com/abstract=2062980
http://ssrn.com/abstract=952020

Business School Working Paper No. CIS 01-05. Available at SSRIN:
http://ssrn.com/abstract=296253 or http://dx.doi.org/10.2139/ssrn.296253 .

31- Dangerous Erosion of Consumer Rights: Riefa, Christine, A. The Absence of a
Right to Withdraw from Online Auctions (March 29, 2009y. MODERNISING
AND HARMONISING CONSUMER CONTRACT LAW, Geraint Howells &
Reiner Schultze, eds., Sellier European Law Publishers, pp. 177-188, 2009.
Available at SSRIN: http://ssrn.com/abstract=1374063 .

32-  "The Market for Lemons: Akerlof, G. Quality Uncertainty & the Market
Mechanism," Quarterly Journal of Economics , 84, 3, (1970, 488-500 .

33- "Evidence of the Eftect of Trust Building Technology in Electronic Markets: Ba,
S. & Pavlou, P.A. price Premiums & Buyer Behavior," MIS Quarterly , 26,3,
2002y, 243-268.

N


http://ssrn.com/abstract=296253
http://dx.doi.org/10.2139/ssrn.296253
http://ssrn.com/abstract=1374063

